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furnish the medical profession with infor-
mation concerning diabetes and related
fields of medicine. Manuscripts received
after April 1, 1977 and subsequently ac-
cepred will incur a charge of $25. per
printed page, which may be waived under
special conditions at the discretion of the
Editor.

Contributions are invited from practic-
ing physicians, clinical and laboratory in-
vestigators, and others who have data of
importance to offer in these fields. Manu-
scripts, if suitable, will be accepted provid-
ing that the text has not been printed else-
where.

Macter appearing in DIABETES is
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sociation, Inc. Permission to reproduce all
or parts of papers appearing in it may be
granted under appropriate conditions and if
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be addressed in writing to the Secretary of
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permission from the senior author.

All signed articles and editorials are the
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lication papers presented at the Annual
Meeting of the Association. Manuscript
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Photographs, drawings, and figures
should be suitable for reproduction. Photo-
graphs should be unmounted, untrimmed
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graphs and figures should be indicated.

Galley proofs are sent to the principal
author of each paper, with a price list and
order blank for reprints.
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